SECTOR: CONSUMER HEALTHCARE

Corporate & brand communications quarterly report

The Consumer Healthcare market is complicated.
Key players include the Consumer divisions of the
largest pharmaceutical companies (Johnson &
Johnson, Bayer, Sanofi, GSK) alongside giants in
Home/Personal Care, such as Procter & Gamble,
RB and Beiersdorf.

Accounting for more than $50 billion in sales in
2019, these companies dominate many categories
including pain relief, skin treatments,
gastrointestinal, coughs/colds/ sore throats, vitamins
and a wide range of other over-the-counter

remedies.

Consumers, investors and governments expect
genuine action on sustainability from companies:
their impact on the environment and social
concerns, as well as, ensuring the necessary
governance to safeguard a sustainable future. It is
essential for brands to place their sustainability
activities firmly in the hearts and minds of their
customers and develop the right communications

channel to promote them.

What exactly are they saying and how do they
compare to one another?

For more information, contact
Carol Mason
VP, Growth

carol@susmon.com
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Deploying a social-first strategy, brands are entering
into two-way conversations with consumers on a wide
range of sustainability topics, from local social initiatives

to leadership at the corporate brand level.
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